
This infographic draws insights from GlobalWebIndex’s Q3 2018 wave of research across 44 countries, which had a global sample size of 113,932. Wearable tech owners are those who own either a smartwatch or smart wristband, rendering a sub-sample 
of 19,464 respondents. Health, beauty and fitness enthusiasts are those who say they are interested in at least three of the following activities: adventure/extreme sports, beauty/cosmetics, fitness and exercise, health foods/drinks, personal healthcare, 

playing sport, vegetarian food and watching sport, which 57,880 respondents can be categorized as. 
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HOW CAN BRANDS REACH THEM?

WHO ARE THEY?

Wearable
Tech Owners
Profiling owners of mainstream 
wearable technology

TOP PERSONAL INTERESTS MOST POPULAR SPORTS PLAYED 

BRAND INTERACTIONS
Highest indexing

PURCHASE DRIVERS
Highest indexing

Wearable tech ownership is 
ticking upwards, but very slowly

10% of online consumers have 
purchased a smart wearable 
device in the past 3-6 months,
12% plan to

Men and 
millennials
are more likely
wearable tech users

Health, fitness and beauty 
enthusiasts are over 30% 
more likely to own either 
a smartwatch or smart 
wristband: 2 in 3 do 

Wearable tech 
owners are 50% 
more likely than the 
average consumer to 
cite adventure and 
extreme sports as a 
personal interest

32% 
of wearable tech owners 
have purchased sports 
clothing or equipment 
in the last month

INDEX 1.88

71%
say they regularly inform friends and 
family about new products and services

Innovative ways to 
interact with brands
are preferred by wearable tech owners

Option to use 
"buy" button on 
a social network

Exclusive 
content or 

services

Click & 
Collect 
delivery

Apple leads
the way for smartwatch
engagement in the UK and U.S.

% who say they mainly use the following brands...

Wearable tech users 

care about
the community 
surrounding a product 
or brand

Smartwatch
Ownership

Smart wristband
Ownership

Q3Q2Q1
2018

Q4Q3Q2Q1
2017

Q4Q3
2016

55-6445-5435-4425-3416-24

FEMALE

9%
8%

11%
10%

Indexed vs all internet
users aged 16-64

I would buy a product/service 
simply for the experience of 
being part of the community 
built around it

I would consider myself to be 
much more affluent than the 
average 

I like to keep up with the latest 
fashions

Having the latest technological 
products is very important to me

Used a QR code 
provided by a 

company or brand

Provided ideas
for a new product

/design

Interacted with
a brand on a 

messaging app
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MALE

Top
10%

Top
25%

Mid
50%

Bottom
25%

18%
0.72

Male
56%

Female
44%

14%
1.83

32%
1.60

45%
1.02

39%  |  1.55

Cycling

42%  |  1.47

Badminton

52%  |  1.52

Swimming

49%  |  1.21

Gaming

49%  |  1.30

Playing sport

55%  |  1.19

Health foods
and drinks

59%  |  1.20

Technology

62%  |  1.32

Fitness
& exercise

46%  |  1.40

Cars

4% 3% 2% 7%

OTHERS

57% 25%

INCOMEAGE

GENDER

SPORTS BRAND ENGAGEMENT
% who say they have bought the  following sports brands in the last 1-2 years:

11% 
of our global 
sample own 
a smartwatch

10%
own a smart 
wristband

21%
use health & 
fitness apps 
each month

32%
among health, 
fitness & beauty 
enthusiasts

APAC 
leads in smartwatch 
ownership and use 
of health and fitness 
apps

Smartwatch
Ownership

Smart wristband
Ownership

IDX 1.45 | 48%

IDX 1.33 | 48%

IDX 1.33 | 57%

IDX 1.31 | 64%

27%
34%

23%

12%
5%
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APAC LATAMEUROPE MENA NORTH AM
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WHAT DO THEY LIKE?

Top 10 countries 
for smartwatch 
ownership

Top 10 countries
for Health & 
Fitness app usage

Singapore

24% App

12%

18%

SMARTWATCH OWNERSHIP AND
HEALTH & FITNESS APP USE  BY COUNTRY
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